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B2B sales and marketing in unprecedented flux

Self-Service
B2B Buyers

85%

By 2020, 85% of
customer relationships
will be managed without
human interaction

dunQbradstreet

Complex Buying
Environment

The average B2B deal has
over 8 decision makers,
a 43% increase from
3 years ago

Massive Selling
Inefficiency

647%

The average sales
rep spends 64% of
his or her time on
non-selling activities

Massive Data
Exhaust

By 2020, data

generation is

projected to
increase by 4300%




There is a tremendous opportunity to move from
traditional prospecting to Sales Acceleration

Fast-growing companies are more effective
than slower-growing ones at using digital tools
and capabilities to support the sales
organization (43% vs. 30%).

— McKinsey & Company | Article May 2016

* They arm sales teams with tools that deliver relevant and

usable insights growth compames

* They invest in improving the flow of data between By i Mahdtan, Homyoun it W ks, oo oo
organizations and systems

* They recognize the potential of analytics to improve B v &
p|anning and Securing opportunities most effeCtiveI)' The authors of Sales Growth reveal five actions that

distinguish sales organizations at fast-growing

companies.
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However many marketing and sales teams are
not leveraging data to drive growth

8 8 =

40% of those surveyed 60% of marketers consider Less than 1% of leads that
don’t feel as though their the overall health of their B2B marketers generate
sales teams have the right data as unreliable. turn into customers.

account intelligence. — SiriusDecisions — Forrester

— Dun & Bradstreet




Sales Acceleration enables sales and marketing teams to
drive growth by refining data and giving it context

Trm W

Know Your Identify Best Find Decision Understand their Engage with
METEIE Customers Makers World Relevance




And drive the right performance for your business

PERFORMANCE TRIGGERS

INCREASE RAISE IMPROVE REDUCE

Number of Active Average Percentage Average
Opportunities Deal Value Win Rate Sales Cycle
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Sales and marketing professionals can accelerate sales with
D&B data-driven solutions

—

STRATEGIC
PROFILING

@
|

SALES
INTELLIGENCE

INTELLIGENT

TARGETING
AUDIENCE
OPTIMIZATION

GROWTH
ENGINE
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D&B Sales Acceleration Solutions are trusted by the
world’s top companies

Am HDSC| xerox e,
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D&B Hoovers combines market-leading capabilities
to enable sales acceleration

dunQ bradstreet HOO\/ERS® AVENTIEN
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D&B Hoovers delivers unrivaled data, technology, and intelligence

Intelligent

Target More Strategically

Integrated

Enable Informed Conversations

Intuitive

Enhance Sales Productivity

Comeprehensive intelligence on
265M+ companies, |00M+ contacts,
and |K+ industries

dunQbradstreet

Delivers intelligence and insight into the
tools where your sellers and marketers
work every day

Intuitive interface and automated
workflow features including triggers,
alerts, smart lists, and conceptual
search

D&B HOOVERS GTM PLAN — EXECUTIVE REVIEW




D&B Hoovers delivers superior data and

intelligence
Active Business Records Sources Countries
Daily Updates Professional Contacts Industry Segments

*Active Records in D&B Hoovers as of 3/6

dunQbradstreet



We have packaged unrivaled functionality

UNIQUE APPLICATION CAPABILITIESTURN DATA INTO RICH AND ACTIONABLE INSIGHTS

ol 5,

CONCEPTUAL BUSINESS IDEAL DYNAMIC DASHBOARDS
SEARCH® SIGNALS® & PROFILES® SMARTLISTS® & TRIGGER
ANALYTICS ALERTS

dunQbradstreet 12



Delivered through a comprehensive data architecture

and presentation

BE BETTER PREPARED TO ENGAGE AND EVALUATE WITH RICH PROFILES

D&B . u cchfora - Q

Desktop  Search &BuildaList Saved Searches Lists

Verizon Communications Inc.

Study key company details

Review corporate families

Gain insight into company activities
|dentify decision makers

Obtain competitive intelligence

dunQbradstreet

1095 Ave of The Americas
New York, New York, 10036-6704
United States
212-395-1000
212-571-1897
www.verizon.com

mon®

Lists: ¥ MyTerritory

@ 53

Ideal Profile Score Report

Core
Company Summary
Contacts
Contact Decision Matrix
Corporate Family
Corporate Overview

signals

Compatitors.
Closest Industry Peers

Closest Companies

Strategic nitiatives

ublic Parent
1385 Companies

10-721-2169

K1y

1983

Wired Telecommunications Carriers

New York Enterprise

£ OneStop

o 9,414

Contacts

Business Description

Verizon Communications Inc. (Verizon) is a holding company. The Company, through its 3 id

WD

 Support

Phil McWade ~

© PageHelp

R DN
454

Triggers

[ »]

and governmental agencies. The Company offers voice, data and vid: i its wireless and wirel

and products a e , businesses

segment offers communications products and services, including wireless voice and data services and equipment sales that are pr

rks. The Company' tsinclude

d Wireline. The Wireless
, business and t

the United

States. The Wireline's segment offers voice, data and video communications products and services, such and data,

and managed network services and local and long distance voice services. The Company provides these products and services

P solutions, data center and cloud services, security

Industry

Industry Wireless Telecommunications Carriers

Related Industry Snapshot: Wireless Telecommunications Carriers
ANZSIC 2006: 5809 - Other Telecommunications Services
1SIC Rev 4: 6190 - Other telecommunications activities
NACE Rev 2: 6130 - Satellite telecommunications activities
NAICS 2012: 517410 - Satellite Telecommunications

UK SIC 2007: 6190 - Other telecommunications activities

iers, by d customers.
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Providing real-time monitoring — set it and forget it

D&B Hoovers helps you
monitor accounts so you don’t
miss an opportunity to engage.

Personalized Desktop
Dynamic SmartLists®
Notifications

Mobile Access

dunQbradstreet

TELL US WHAT YOU CARE ABOUT AND WE WILL KEEP YOU UPDATED

© Pagetelp @ Support

Desktop = Search &BuildaList ~Saved Searches Lists D& B HOOVERS

Desktop

SMARTLIST 114 CONTACT COMPANY
CA - High Tech Companies, $50M+ @ Timothy D. Cook m HP Inc

Chief Executive Officer, Director Computer and Peripheral Equipment Manufa...
© 99 Appleinc Apple Inc Palo Alto, California United States

© 97 Cisco Systems Inc Email tcook@apple.com 650-857-1501
© 95 HPInc . o
© 98 Oracle Corporation
© 94 Qualcomm Inc

2days ago adayago 15 hours ago
Awards Product Launch Legal
AstraZeneca Receives 2017 CS050 Award for se of Sk... Apple Pencil Rumored To Unveil On March Of 2017 Court rejects suit against HP over scandal

D&B HOOVERS
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CONTACT
Lloyd A. Carney

COMPANY ©®97 COMPANY
Cisco Systems Inc ﬁ Twitter Inc

Pinned Companies & Contacts

Computer and Peripheral Equipment Manufa.... Computer Programming CEO and Director
@ Timothy D. Cook A San Jose, California United States San Francisco, California United States Brocade Communications Systems Inc
Chief Executive Officer, Director

408-526-4000 415-222-9670 Email:  lcarney@brocade.com

Apple . 3 "
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1 CIO News Product Launch Legal
HP Inc CIO Briefing: What to Know about Creating Connected... Taiwan urges U.S. support in maintaining cross-strait . Robbins Geller Rudman & Dowd LLP Files
Computer and Peripheral Equipment
Manufacturing
408-526-4000
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1415.222-9670 © 99 Walt Disney Company 323-956-5000 650-944-6000
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© 99 Appleinc
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266-678-5855
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Privacy Policy | Information Partners

Xerox Corporation
Computer System Design Services

xerox §)
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D&B Hoovers aligns data across platforms

AdTech

Data Management Analytics

dun & bradstreet Dun & Bradstreet Market Briefing = 15



So you can transform your sales and marketing processes

- ST\ \ R L

Traditional Prospecting Sales Acceleration

Undefined Market Opportunity Resources Aligned with Opportunity

Scattershot Calling and Emails Ideal Customer Profiling

Static Prospect Lists Real-Time Buying Signals

Basic Contact Information Contextualized Buyer Profiles

Standalone Tools Integrated Platforms

Done in Isolation Collaborates with Marketing

Transaction-Focused Relationship-Focused

dun & bradstreet Dun & Bradstreet Market Briefing = 16



And realize tangible value

Our Sales Acceleration customers have realized significant benefits:

Improved the size of Built pipeline Increased sales Increased revenue
its lead funnel by by 3 times faster close rate by more growth by 10% on
up to 59% than 60% average
(Fortune 500 Bank/Tech Validate) (Systems Integrator) (Fortune 500 Bank/Tech Validate) (D&B S&MS Gartner Study)
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DB HOOVERS

Thank you for your time

D&B Latvia (Datu Serviss, SIA)

https://lwww.dnb.com.Ilv/en/hoovers.html




